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A. INFORMATII PRIVIND PROIECTELE DE CERCETARE-DEZVOLTARE

A1. Proiectele de cercetare in calitate de director de proiect, obtinute prin competitie
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anagement al presiunilor acestora Contractnr PD 663/2010
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ociald
Se— ; np:/mu.mﬁscdimmam%
k A |
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Cercetan complexe privind elaborarea unui model comportamental al t
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6 nterconectarea mediului universitar cu piata mundi din Roménia, in [Membru lIParteneriate 2008-2011
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Bileanu, T.E., Chelcea, L., Stancu, A (2011) The Social Responsibility of the Top 100 Romanian
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Exchanges they Perform: A Stakeholders Approach”, Transformations in Business & Economics, Volume:
8 Issue: 3 Pages: 77-92,ISSN: 1648-4460 W0OS:000273489200005

Grigore G., Stancu A, Zaharia RM, (2013), Challenges of Integrating CSR into Curricula: An Analysis of
the Romanian Educational System, in Jamilah Ahmad, David Crowther (ed.) Education and Corporate
Social Responsibility International Perspectives (Developments in Corporate Governance and
Responsibility, Volume 4,Emerald Group Publishing Limited, ISBN: 978-1-78190-589-0, DOI
10.1108/s2043-0523(2013)0000004012, pp. 223 — 242, pagini total 296

Vontea AA, Stancu A. (2017) For-Profits and Non-Profits: A Research on the Collaboration’s Premises
during the Financial Crisis, pp 243-272, publicat in Theofilou A., Grigore G., Stancu A.(eds) (2017)
Corporate Social Responsibility in the Post-Financial Crisis Era. CSR Conceptualisations and International
Practices in Times of Uncertainty, Palgrave Macmillan, ISBN 978-3-319-40095-2. Detalii la
https://www.palgrave.com/de/book/9783319400952; pag. 270

2 Teza(-ele) de doctorat
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strategica a companiilor roméanesti, Ed ASE, Bucuresti
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editia 2, Editura ASE, Bucuresti, ISBN 978-606-34-0279-1, 217 pagini

Ca 2. Stancu A, Grigore G (eds) (2015) Social Responsibility, Ethics and Sustainable Business: Theory and
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270 pagini
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si-bune-practici-in-responsabilitatea-sociala
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D 1. Farache, F., Grigore, G., Stancu, A., McQueen, D. (2019) The Role of the Individual in Promoting
Social Change, publicat in Farache, F., Grigore, G., Stancu, A., McQueen, D. (eds) (2019)
Responsible People. The Role of the Individual in CSR, Entrepreneurship and Management Education,
Palgrave Macmillan, ISBN 978-3-030-10739-0, detalii la
https://www palgrave.com/de/book/9783030107390#aboutAuthors 273 pagini

D 2. Stancu A, Grigore G., McQueen D. (2018) Corporate Responsibility and Online Communities: An
Introduction, pp1-7, publicat in Grigore G., Stancu A., McQueen D.(eds) (2018) Corporate Responsibility and
Digital Communities An International Perspective towards Sustainability, Palgrave Macmillan, 2018, ISBN
978-3-319-63480-7 Detalii la https://www.palgrave.com/de/book/9783319634791; pag. total 278

D 3. McQueen D., Stancu A si Grigore G (2018) Corporate Responsibility, Digital Communities and
Sustainability: Concluding thoughts, publicat in publicat in Grigore G., Stancu A., McQueen D.(eds) (2018)
Corporate Responsibility and Digital Communities An International Perspective towards Sustainability,
Palgrave Macmillan, ISBN 978-3-319-63480-7 Detalii la https://www.palgrave.com/de/book/9783319634791;
pag. total 278

D 4. Vontea AA, Stancu A. (2017) For-Profits and Non-Profits: A Research on the Collaboration’s Premises during
the Financial Crisis, pp 243-272, publicat in Theofilou A., Grigore G., Stancu A.(eds) (2017) Corporate Social
Responsibility in the Post-Financial Crisis Era. CSR Conceptualisations and International Practices in Times of
Uncertainty; Palgrave Macmillan, ISBN 978-3-319-40095-2. Detalii la
https://www.palgrave.com/de/book/9783319400952; pag. 270

D 5. Zaharia, RM, Magureanu, I, Stancu A, Chelcea 1. (2017) Romania, publicat in Visser, W. 2017. The World
Guide to Sustainable Enterprise-Volume 3: Europe, Routledge, ISBN 978-1-78353-458-6, disponibil la
https://www.routledge.com/The- World-Guide-to-Sustainable-Enterprise--- Volume-3-
Europe/Visser/p/book/9781783535149; pp 207-215, total 282 pagini

D 6. Stancu A (2016) Practical perspective on social responsibility in European Union publicat in I1 Salone della
CSR (2016) L'impresa di domani innovativa sostenibile inclusiva, ed Egea, Bocconi University, Milan, Italy, ,
ISBN 978-88-238-5141-2; http://www.greenhold.it/impresa-domani-salone-cst/; pp 63-67, Total pagini 158

D 7. lamandi IE, Stancu A. (2015) The Healing Power of Corporate social responsibility of Managing Risks
through CSR. Evidence from South Eastern Europe publicat in StancuA , Grigore G (eds) (2015) Social
Responsibility, Ethics and Sustainable Business: Theory and Practice, ASE Publishing Hall, ISBN: 978-606-
505-833-0, detalii
https://books. google.ro/books/about/Social Responsibility Ethics and Sustain.html?id=ztPOnQAACAAJ&re
dir_esc=vy; pp 129-147, total 276 pagini,

D 8. Grigore G., Stancu A, Zaharia RM, (2013), Challenges of Integrating CSR into Curricula: An Analysis of the
Romanian Educational System, in Jamilah Ahmad, David Crowther (ed.) Education and Corporate Social

Responsibility International Perspectives (Developments in Corporate Governance and Responsibility, Volume
4, Emerald  Group  Publishing Limited,  ISBN: 978-1-78190-589-0 eISBN: 978-1-78190-590-6,

http://www.emeraldinsight.com/doi/abs/10.1108/52043-0523%282013%290000004012; DOI 10.1108/52043-
0523(2013)0000004012, pp. 223 — 242, pagini total 296

D 9. Stancu, A (2012) Agenda sociald a companiei intre strategie si conjuncturd, publicat in Bortun D (coord)
Responsabilitatea sociald corporativa de la relatii publice la dezvoltare durabila, Ed Tritonic, Bucuresti, 381 -
388, total 462 pagini ISBN 978606832031-1

D 10. Zaharia R.M., Stancu A. (2011) Rosia Montana: Building marketing communication for influencing
stakeholders, publicat in Readings and Cases in Sustainable Marketing. A Strategic Approach to Social
Responsibility, Edited by Clare D'Souza, Mehdi Taghian, Michael J. Polonski, Tilde Publishing and
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Distribution, Australia, ISBN 978-0-7346-1085-0,
http://www.tup.net.au/site/DefaultSite/filesystem/uploads/201204131233576250/TIPS-TUP-DSouza-
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D 11. Zaharia, R.M.; Stancu, A.; Chelcea, L. (2010) Romania, publicat in cartea The World Guide to CSR a
country-by-country Analisys of Corporate Sustainability and Responsibility, editata de Visser W.; Tolhurst,N,,
Editura Greenleaf, UK, ISBN 987-1-906093-38-9, detalit
https://books. google.ro/books/about/The World Guide to CSR.html?id=OMIDUAAACAAI&redir esc=y;
pp 325-330, total-451

D 12. Olteanu, V; Stancu, A (2010) Corporate Social Responsibility-New Strategic Tool for Penetration and
Action in European Market, publicat in Smyczek,S; Glowik, M (2010) Consumer Behaviour and Marketing
Strategies of Companies in the European Market, Publisher of the University of Economicsin Katowice, , ISBN
978-83-7246-495-8; http://bazekon.icm.edu.pl/bazekon/element/bwmetal .element. ekon-element-
000171231957?g=bwmetal .element.ekon-element-1dbecc72-3514-3c78-94f7-
¢60064aeda30:11&qt=CHILDREN-STATELESS; pp 211 -228, total pagini ; pp 257

D 13. Stancu, A. Rosca M.I, Olteanu V (2009) Do Romanian consumers are prepared for the company’s CSRY,
publicat in cartea Crowther E.A.D, Aras, G.; Vettori, S. Corporate Social Responsibility in SMEs; SRRNet,
Leicester; 2009, ISBN 978-0-9551577-2-1; http://davideacrowther.com/mypublications.html; 296 de pagini,
247-258;

D 14. Filip A, Stancu A, Orzan M, Rosca MI (2008) Media coverage of corporate social responsibility in
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